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The aim of this research was to describe human perceptions of dog breeds, New Zealand national dog 
demographics, and the relationship between aesthetic appeal and physical conformation of dog 
breeds. Methods included a literature review, a review of New Zealand dog registration data, and a 
survey of 131 university students from first and third year veterinary science and first year marketing 
on the relative appeal of unmodified and modified dog images. 
By reviewing literature on human preferences towards dog characteristics breeds were selected that 
would be most likely to generate the ideal positive and ideal negative first impressions. Characteristics 
were examined by compiling the strongest positive and negative preferences, opinions, and reports. 
The results indicated that the ideal breed for a positive impression would be a Labrador Retriever of 
pale or yellow colour. The ideal breed for the negative impression was Rottweiler. The German 
Shepherd Dog was also notable for creating a negative impression.  
This study used datasets from the New Zealand National Dog Database (NZDD) (2013-2014) and 
New Zealand Kennel Club (NZKC) (2005-2014) to describe the New Zealand dog population. Results 
highlight a large difference between the two datasets in regards to rankings and reporting. The NZDD 
and NZKC top 10 ranked purebreds differed in that the NZDD top 10 contained more working breeds 
that are utilized in livestock farming (e.g. Huntaway). According to the NZDD data, most dogs in 
New Zealand are purebred (over 65%). The Labrador Retriever was the most commonly registered 
breed in both datasets. The kennel club data can be used for pedigree dog information but, unlike the 
NZDD, not national demographic information. 
The study also investigated, using a survey with associated image ranking, whether academic 
programme or year of university study influenced the scoring of different dogs based on their physical 
appeal. The breeds presented in image sets (original and altered) were Belgian Shepherd (Malinois), 
Border Collie, Dachshund, French Bulldog, German Shepherd (Alsatian), and Jack Russell Terrier. 
Neither academic programme nor year of university study influenced scoring of five of the six image 
sets (all but the French Bulldog). Results from the French Bulldog image set indicated fourth year 
veterinary science students found the images with less exaggeration more appealing than either first 
year group. Also female participants preferred less exaggeration compared to male participants. For 
all six breeds the less exaggerated variants within the set of images were considered more appealing 
by all participants. These findings indicate that there was a preference among the students surveyed 
for dogs with physical characteristics that were less exaggerated and potentially less detrimental to the 
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